
Our logo

This is The Openwork Partnership logo. 
We use the O of Openwork to form a 
‘figurine’ graphic that runs through our 
new visual identity, signifying ‘personal’ 
at every step of the journey. 

Our figurine and logotype should always 
appear together without being altered. 
Please use the supplied logo.

Figurine

The Openwork Partnership logo
Our figurine and logotype always appear together to form our logo.



Clear space and minimum size

The Openwork Partnership logo should 
be presented with at least one ‘shoulder’ 
(the lower half of the figurine) height of 
space in the margin. It should not appear 
at less than 30mm in print or 85 pixels 
onscreen.

Print
30mm wide

Digital
85px wide

Minimum size

Clear space for our logo



Logo and tagline

This is how our tagline, (“Where financial 
advice is personal), fits with our logo. 
It can appear in white space or with a 
block highlighted background. 

Reversed logo option
Where necessary we also use a reversed 
version of the logo, with the text in white 
and the background in Midnight Blue. 

Mono logo option
Our mono logo is the preferred  
single-colour version, when full colour 
production is not available. 

Digital icon
This figurine on a block coloured  
background is The Openwork  
Partnership icon, used (for example)  
as an app icon or a favicon. The circular 
‘head’ of the figurine is white, the lower 
‘shoulder’ appears in Cerise.

The Openwork Partnership logo

Our tagline

The Openwork Partnership logo reversed The Openwork Partnership mono logo

Digital icon



For all brand and branding-related queries, please contact:

Brand & Communications team
communications@openwork.uk.com 
or call 01793 567 732


